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Understanding Social Media Statistics

Impressions

The number of times someone saw
our post.

A new impression is counted even if
the post was seen multiple times
by the same user.
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Reach

The number of times a new user
sees the content.

A great way to track how many
people are viewing the content
over time.
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Engagements

A user saw the post and then took
action.

Engagement shows that not only
are people seeing the content, but
also want to engage with the page.



Social Media Statistics
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Impressions Reach Engagements
Increase of 150% from last year Increase of 175% Increase of 698%
Videos continue to be the most Cities With Top Engagement

popular content. e Tallahassee

Jacksonville
e Panama City

® Tampa

e Pensacola

Top Performing Highlights

FCS Month Video FCS Month Testimonials FCS Month Video
North Florida College College of the Florida Keys Polk State College



Top Performing Highlights

Military Family Month Awands + Accomplishments Awands + Accomplishments

Florida Department of Education Miami Dade College Florida Southwestern State College

Top Performing Highlights

FCS Month Video FCS Month Video Awands + Accomplishments
Florida State College at Jacksonville St. Petersburg College Gulf Coast State College



Current Campaigns: April - May 2026

Overview of Content
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April

e FCS Month, highlighting unique
programs and campuses at each
college

May

e Military Appreciation Month,
featuring veterans on campus &
leading the institution

e May 3: National Teachers Day,
featuring education programs

e May 6: National Nurses Day, featuring
health sciences programs

Legislative Materials

Legislative Booklet Legislative One Pager = Workforce One Pagers

Legislative Priorities



Content Request

Please submit by Monday, May 4

Many of you, your trustees, students, alumni, faculty, and staff are veterans, and we would be grateful if you could help us
highlight their stories. Email a short video testimonials (max 45 seconds), or a quote and accompanying headshot, from
your college presidents, trustees, students, and faculty/staff are veterans to honor their service.

Example: 1

“Senrving in the military taught me the value of discipline, teamwork, and service—values | continue to live out every
day in my role at [College Name]. After transitioning from active duty, | found a strong support system here that
welcomed my experience and encouraged my continued growth. Today, I'm proud to supponrt students, many of
whom are veterans themselves, as they pursue their educational goals. Working at my college allows me to keep
serving—this time by helping open doors to opportunity and strengthening our community. During Military
Appreciation Month, I'm grateful to be part of a campus that truly honors those who have served.”

Example 2:

After serving in the U.S. military, [Name] brought a lifelong commitment to service to [College Name], where they now
work as [Job Title/Department]. Today, [Name] supports students and colleagues across campus, including fellow
veterans navigating their own educational journeys. During Military Appreciation Month, we are proud to recognize
[Name] and all the veterans who strengthen our campus community through their service—both in uniform and
beyond.

Follow us on Social
@FCSPresidents

Join our vibrant online community and be a part of the
conversation. Connect with us on Facebook, Instagram
and X (formerly known as Twitter).




